Pay Per Click Ads
65% of Customers
Click on Ads when
Purchasing.

Google My Business
(GMB) Listings
The Google 3-Pack –
Your business needs
to show on the top
3 listings for your
area.
Organic Results
About 47-57% of ALL
searches result in an
organic click
(including *GMB).
NOTE – There are
many searches have
no paid ads, so the
figures for organic
search will be higher
than paid.
35% of customers
ready to purchase
click an organic listing

*GMB - Google My Business

Content/SEO
Companies that
blog receive more
traffic, leads, site
links, and 434%
more indexed
pages than those
who don't.

5 Tips to Get Top of the Google Search
1. Identify Focus Keywords
You’ll need to do some keyword research for this as you do not want to create content you’ll never rank
for. This research will entail looking at what people are searching and what the competition will be. This
should be done before you write your content, so you can include your list of keywords.

Keyword phrases:
a) Emergency plumber Bexhill
(You can also use Google’s related search
options.)
b) How to plaster my ceiling
c) Find me a builder
d) Vegetarian restaurants near me
e) buy kids school clothes

To assist, there are software out there that allow you to research (such as Moz Keyword Explorer).

The example below shows ‘plumbing’ and ‘emergency plumbing’ as keywords, although the second is more
correctly called a keyword phrase.
You can see, not unsurprisingly, that its more difficult to rank for plumbing (46) than emergency plumbing
(13), which also has a lower volume of searches. Most single words will be difficult, so this is the reason
you should look to rank for 3 or 4 word phrases that also include the main keyword you want to rank for.
SEO is a large subject, but for local businesses this simple approach will help no end.

2. Use/Update your Google My Business Page
You should aim for top 3 listing (3-pack) for your local area. You’ll then show up as below. The importance of
being top 3 can be seen by the number of organic clicks each listing gets:
1. Position #1 gets 18%
2. Position #2 gets 10%
3. Position #3 gets 7%
And if you’re not in the top 3, you get very few

The importance of being top cannot be expressed enough. 18% of organic clicks go to the #1 position, 10%
of organic clicks go to the #2 position and 7% of organic clicks go to the #3 position.
When your company is searched, the info will appear on the
right-hand side. It makes it easier for your potential customers
to find important basic information quickly. Also, because it is
Google, it makes you seem more reputable.
Some of the information it shows:
-

Directions
Your Address
Opening Hours
Phone Number
Q&A
Reviews
Pictures

3. Get Reviews
Google My Business also offer the ability for customers to leave a review. You should push to get your
existing customers to leave a review. 80% - 90% of shoppers read online reviews before making a
purchase.

You can send your customers a link that pops up the review page straight away so they don’t have to find
it. If they’re not logged into Google, it will ask them to do so.

Google will use your review rating as part of their algorithm to identify if you should be apart of the 3-pack.

4. Use Google Ads (Formerly Google AdWords)
65% Customers that are looking to buy, click a Google ad. You also see results faster than SEO.
Google have stated businesses make an average of $2 revenue for every $1 they spend on Ads. Google Ads
is not a walk in the park, but the time spent is worth it.

Alternatively, you can get a Google Certified business to run it for you.

5. Analyse and Monitor
A few things that should be monitored are:
-

the traffic going to your website (compare to previous results)
bounce rate
conversion rate
click through rates on ads
click to call or contact forms completed and sent

You can then work to improve pages that are not doing as well. Google Analytics is the best for website
tracking.

